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Trading online is only possible when good
quality product data is available for customers
to find and buy the products they need.

Most builders merchants struggle to acquire, store, manage
and publish good quality, up to date product data from all of
their suppliers.

THE TRADITIONAL WAY INVOLVES LOADS OF
PEOPLE, EFFORT, SPREADSHEETS AND TIME

MERCHANT
DATAPOOL

Product Data SORTED

Massively reduce the effort it takes to acquire data from suppliers,
then to categorise, manage, maintain, augment and publish it to any
channel, whilst allowing suppliers to keep it updated themselves.

THE WAY USES TECHNOLOGY TO REDUCE
INEFFICIENCIES AND IMPROVE PRODUCT DATA QUALITY

Suppliers have to deal separately with numerous merchants
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THIS PROCESS

TAKES MONTHS

AND IS ALWAYS
OUT OF DATE
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Suppliers can publish product data ONCE for all merchants
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15 MINUTES
TO UPDATE
NEW DATA
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MERCHANTS ACQUIRE PRODUCT DATA
FROM ONE RELIABLE SOURCE
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